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Good News*

MARKET&BISTRO FURNITURE

Folding chair_Free gift & 20% SALE
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MAKE OUR LIFE BETTER

LIFESTYLE DESIGN BRAND FOR DOGS AND CATS

Stacking storage
molded pulp box
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BETTERS®

OFFLINE SELECT STORE / M2A| ZEHT AMAFS 5208 K| / 02—-322—-8221

MAKE OUR LIFE BETTER WWW.BETTERSKOREA.COM
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Good City*

Mexico city .
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Teotihuacan Pyramid
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This is an interview with A.NATIVE that suggests a romantic life style

in nature with outdoor camping products.
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Please introduce A.NATIVE briefly.

A.NATIVE, an outdoor lifestyle brand, was created for people who en-
joy the freedom in the nature and the romance of outdoor activities.
The “outdoor activity” that we have indicated here is not a one-time
event, but an extension of people’s life. A.NATIVE’s furniture not only
matches with the atmosphere of outdoor, but also is very harmonious
when it is on the soft lug in front of your cozy sofa at home. Outdoor
furniture is ‘equipment’; however, it turns to ‘furniture’ when it can be
used in side of house.

Moreover, ‘Recycling Campaign’ for the environment and ‘More Green
Campaign’ for human make our customers smile with these small ac-

tivities that are not found elsewhere.
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Please introduce A.NATIVE briefly.

Family members or pets who always being with us, friends who we
fight and make up with all the time, co-workers who | feel distant, a
lover who makes you smile etc.;

| found out that whoever | met among these groups of people, | felt the
same pure relax when we were in the nature together.

All the communications with people at the moment in the nature were
very special, and | wanted to people to feel this relax that | felt. | think
| started camping since | know that | can enjoy my weekend ‘with
people’, not ‘alone’ and share the pleasant memory with my people.
Incidentally, after | had started camping, | learned the benefits of the
nature like the phytoncide, and | also started recycling in order to pre-

serve the beauty of environment that our small land had.
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You started to sell wood furniture at the very first in the Korean
camping industry. How was your customers’ reaction to that?

In the original camping industry, most products are made by a sole
brand, and most furniture made from metal materials. However, we
launched wood furniture in the market. Even though people’s eyes
were very cold as we expected, we want to show them what we
see, what we feel, and the romantic we felt with those products. |

think people who do not have romantic moments look like they do

not have any vitality or energy. So, | seek a camping that is equal
to a rest that only we can enjoy in the nature. | rather to choose a
place that have a wonderful view, in spite of a little discomfort, and
that we can freely dance without any care of eyes of others around.
Moreover, | thought that it will be good to have our furniture in the
forest, plain, or beach.

For about one year, we collected and showed camping scenes and
pictures by actually using and experiencing our furniture that we
had made. Now, we are so appreciate that many people love our

products.

Lounge low table
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Takahashikogei, Wood tableware
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You are currently selling various camping products, what is the
most famous products among clothes, tables, kitchen products etc.
Honestly, outdoor clothes in the market currently aim for high-tech,
which has not beneficial at all in our daily life, and these clothes are
very expensive. However, our clothes are reasonably priced, and have
wearable design. In our daily life, after walking along Han River in our
cloths, you can go to a bar to drink with your friends, or after climbing
Nam Mountain, you can go to a cafe. | guess that is why our clothing

line is getting the biggest attention by customers.
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Please introduce two pointers meet with the original design prod-
ucts, branded products overseas, particularly want to recom-
mend this product.

| like KAMI from takahashikougei, a Japanese Wood Tableware firm.
It is not just because of the feeling of warmth from wood material and
also because of makers’ passion and touch. They can be called ‘fur-
niture on the table’. Users must handle their products preciously, and
people get more attached to them the more they use them.
Furthermore, | like the lantern made by FEUERHAND in Germany, the
design of the lantern has kept for more than 100 years since the WWI.
When you brew coffee as you watch the shaking light from the lantern
(after turn off the fluorescent light for one second), you will feel like you

are in a little café in a forest.

Showroom

=4

I

o 950} 2 Hokt 2oP7IE L7 4 Ui OfulofEl S2f1E Asofof
Cifh A7H SEtRLCE,

ofdlo[E|=0lM 2S5k AFnt 7HH7E el S&EskE SZtYUCt oulojE|ERk=

CABINOJIME= OfH[0|E[Ee] T HMIFat 24E 7]0f, &, Y=t SS HulisiH Zichet 34
F2= =

202 =
S= =2—

o]
i
My
[N

=
& QUBLCE wSEet HIIE thEstn, 2EE FH0f S212tot 7ol &
o,

ro

H=E AEHER 2907] £00 27 MM HFE ok 2~ ASLICE

Please introduce the A.NATIVE flagship store like a cabin in the
city so that people can feel comfortable.

That is a combined space of showroom and a café, managed by
A.NATIVE. When we opened this firm, A.NATIVE, we wanted to meet
our customers who support us, and also we wanted to provide a resting
place for them. An actual cabin in the heart of a forest is being a lean-
able tree for exhausted people by providing a warm food and comfort-
able sleeping area. Even though our cabin is in the center of Seoul, we

want this place to be a resting area for our supporters, so that they can

feel like they are in the cabin in the forest. You will be able to buy all of
A.NATIVE’s camping products including camping gear, incense sticks
and firewood, and enjoy some snacks and drinks in the CABIN.

Sometimes you can enjoy drinking coffee, sitting around a bonfire and
listening to familiar songs, and sometimes you can drink a cup of beer,

standing in the raucous atmosphere.

Meal menu _Brunch, Salad, Don-Katsu, U-don
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What was the most memorable camping for you so far?

| can think of a camping in Song-do with my family. All we had for
footprint (bottom board of tent) was some boxes, piled at the back of a
snack bar. We put clean boxes inside of our tent and | had a nap with
my lovely mom. My father did mudskipper fishing with a disposable
abandoned fishing rod. Moreover, instead of eating Maeuntang (fish
stew) that had a strong smell of fish, our family ate instant cup ramen
for dinner. If | think of the real purpose of camping, which is ‘resting in
the nature’, even though we had lack of camping equipment, it was the

most beautiful camping that | have ever experienced.
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There is higher interest of people in camping products and
brands as many people are interested in camping. Please tell us
your view on our future camping culture.

| think camping culture is settling down in our culture and started to
stop getting cold attitude by people. Camping can cover three ne-
cessities of life; food, clothing and shelter. Therefore, we are making
changes all the time to make more various products, People who want
to experience and enjoy more active camping and outing (fishing, ski-

ing, climbing, cycling etc.).
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You developed various product plans and developemets with
building a partnership with Market m*. What was your impression
or an impressive feature of Market m*?

Originally, A.NATIVE was planned as an outdoor classic fashion brand.
However, as we meet Market m*, we started to make furniture with the
ash tree, and we could have wider vision. Also, we are influenced by
Market m* in term of not only the product planning and manufacturing
process but also the brand characteristic. | want to speak carefully that
A.NATIVE’s goal is to make a proud brand that continued for 100 years

with Market m*.

Partnership with Market m*
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If you have a future goal or plan that you are thinking of, please tell us.
I am for products that get old with users and can be handed over to children.
Moreover, rather than being evaluated with the quality of products, | want

my product being somehow helpful to users when they are having a rest.

Limited Edition!
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Good Place*

M

SELECTED BOOKSHOP

YOUR MIND
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Tel 070-8821-8990

Open 2:00 — 9:30pm (& &3)
Homepage Www.your—mind.com
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To relax the body and mind a break!
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Produced and Perfomed by Super Natural

Super Natural are Nana Ishizaki, Naoyuki Yoneda
Ichiro “DJ ICHIRO” Sakiyama
and Kiyohito Matsumura

WIRED CAFE

Music Recommendation

SOl A AEOHH www. market-m.co.kr et SRS

Wired cafe@| 7H7 5t HE Sttnt 2l cidat 2715 Clsi=EMS.
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